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UM MEANS $162.8 MILLION ANNUALLY FOR MISSOULA ECONOMY
MISSOULA The University o f Montana and its students, visitors, faculty and staff pumped a record
$162.8 million into the Missoula economy last year, according to figures released by UM ’s Bureau
of Business and Economic Research.
The new figures, compiled by BBER Director Paul Polzin, show a $5.4 million increase
from the previous year’s total of $157.4 million. Excluded from the new total is an estimated $24
million spent in fiscal 1996 on UM ’s ongoing construction projects.
President George Dennison announced the new estimates to kick off the UM Foundation’s
annual Excellence Fund Business Drive.
The economic impact estimate includes almost $142 million spent by UM students, faculty
and staff for purchases, entertainment, services, housing, transportation and food; more than $9
million spent by people who came to town to visit students, faculty or staff members; $6 million in
direct purchases by the University; and $5.7 million spent by visitors drawn to Missoula by UM
athletic and cultural events.
The more than 11,000 students on UM’s Missoula campus represented $107.6 million of
the total economic impact, while more than 1,600 UM employees contributed about $34 million.
Mortgage payments and rent account for the single biggest expenditure of students, staff
and faculty with an estimated $26.5 million spent last year.
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In the retail trade category, food stores profited the most from UM’s presence in the
community, ringing up almost $20 million in sales. Auto dealers posted the second highest sales at
almost $13.9 million, followed by apparel and department stores at $11.2 million. Doctors,
dentists and optometrists drew $11.1 million from UM clients.
Through the Excellence Fund Business Drive contributions, Missoula business people
provide student scholarships, faculty development and special programs at the University. The
fund also helps UM respond to unexpected financial needs that aren’t funded by the state.
Dennison has identified student scholarships, faculty development and the Mansfield
Library as priorities for this year’s business drive.
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C ontact: George Dennison, 243-2311; Paul Polzin, 243-5113; Larry Morlan, UM Foundation
director, 243-2593.
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